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ADDING VALUE – HOW WE WORK WITH CLIENTS, by Maribeth Rahe, President, U.S. Trust

As U.S. Trust’s new president, I am proud to be part of an organization where client service is a true and absolute passion—something that we live and breathe.  

U.S. Trust was formed in 1853 by a group of successful entrepreneurs who wanted to preserve and grow their assets and pass them along to their heirs in a responsible manner.  At the time, there were no financial institutions that served as manager, executor and trustee of personal funds.

For all intents and purposes, U.S. Trust practically invented the concept of relationship management.  We have excelled, because we pay attention to our clients.  We listen to them, we hear what they are saying, we hear what they are not saying, and then we deliver.

Our business is about patience and real caring—that extra additive you cannot get elsewhere.  Building strong relationships is an investment in the future, and we invest a great deal of time and effort in order to learn about and fully understand each client’s goals and special circumstances.  We go to extraordinary lengths to satisfy our clients, and everyone at U.S. Trust from the chairman on down deals with clients, because that is the central focus of our business and we enjoy it.

U.S. Trust focuses on the whole family, including future generations, and we adopt a decidedly pro-active approach.  We anticipate changing needs and aggressively seek opportunities to preserve and enhance wealth.

One of our greatest strengths is the comprehensive array of wealth management services we offer, enabling us to develop customized solutions that meet all of our clients’ needs—no matter how complex.  We welcome the opportunity to work with our clients’ other professional advisors, because coordinating our services is essential to best meeting our clients’ needs.  To us, privacy and confidentiality are paramount, and we adhere to the highest ethical standards.

We measure our success by generations.  We have served many families for five and even six generations, and we are gratified to have earned their trust.
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